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Spect@

Energy

Spectra Energy is one of North America’s premier
natural gas infrastructure companies.

Spectra Energy Page 2



Spectra
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Spectra Energy . Page 3
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COVENANT

TESTING TECHNOLOGIES, LLC

Well testing and completion services.

Covenant Testing Technologies
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Panknergy

We created a new identity for Panhandle Eastern Corporation at a time when gas and electricity interests were merging.
We also created the image on the left for the company’s first annual report after the name change. CEO Paul Anderson
later stated that the change in image and the resulting change in perception may have added a billion dollars in
shareholder value to the company as it merged with Duke Power to form Duke Energy.

PanEnergy . Page 6



Start-up fund equity capital for independent energy companies.

Catapult Energy Services Group Page 7
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SIOSEPH

In 2006 Herring Design was asked to create a new image for a 100-year-old Houston institution that had just changed
hands. We orchestrated a look for the revived St Joseph Medical Center that extended to advertising and the web, and
beyond to other hospitals that joined the Hospital Partners of America family.



STOSEPH
WOMENS

MEDICAL CENTER

We extended the St Joseph identity to many other related
entities, such as the St Joseph Womens Medical Center.




THE INIVERSITY OF TEXAS

MD ANDERSON
CANCER CENIER

MD Anderson had a problem. The hospital was well known as one of the leading cancer treatment facilities in the world,
yet relatively few knew the Houston institution’s real name or who was behind it. In 1990 we helped rename The University
of Texas MD Anderson Cancer Center, and then created a brand package that would convey this new identity.

MD Anderson Cancer Center Page 11
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THE
PROMISE

CHILDREN’S
ART

In addition to a master brand and its variations, we created a “look & feel” for the University of Texas MD Anderson Cancer
Center institution that influenced the look of publications, signage and service brands. The three logos above show the
breadth of projects covered by the new look.

MD Anderson Cancer Center Page 13






Jim Goode is famous in Houston for his BBQ restaurants. We created a
brand, products and marketing materials for him when he came to us to
help him open a retail store to capitalize on the restaurants’ good will.

Goode Company Page 15






SOFA
STORE

Brand developed for a furniture store.

Sofa Store Page 17



McArthurGlen, Europe’s leading developer of Designer Outlet Villages, turned to Herring to create the brand for its
marketing efforts. Logo, typography and art direction came together to craft a brand persona. The persona produced for
McArthurGlen Group reflects the vitality of the companies and their people while giving them the flexibility to adapt to any

future needs.
McArthurGlen . Page 18
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GABLES

Atlanta-based Gables Residential is a leading developer of high-end
apartment residences across the sunbelt of the United States.

Gables Page 20






AT .
/ﬂ,«,/m,/e,mw—, |
lzydm/ ‘/IA/,,“/ ?m.w 2 ,...,_

—_—————

a

development’s 1900 K Street

The Kaempfer Company

project in Washington, DC.

Page 22

1900 K Street
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John Burgee-designed

tower in Houston.

Page 24

Transco Tower
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The icon for Northwest Center in Minneapolis was

based on an art deco grille rescued from the flames
of the previous Northwest Bank Building.

Northwest Center Page 25



The identity for 1000 Connecticut in Washington, DC.

1000 Connecticut . Page 26



A Gerald D. Hines project in
Boston’s Back Bay area

designed by Philip Johnson.
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Two TWENTY TwO
BERKELEY

Two Twenty Two Berkeley

Page 27
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The identity for a Washington,
DC, building that underwent
redevelopment by The

Kaempfer Company.

The Investment Building Page 28
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that underwent redevelopment by The
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The identity for a Washington

Kaempfer Company.
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The Warner Building



The identity for a condominium project in Paris developed by Gerald D. Hines Interests.

Le Gauguin Suresnes Page 30



Biltmore

The identity for a housing project in Nashville.

Biltmore Page 31






A US and UK financial organization.

Stephen L. Way Company . Page 33



Fvailent

Fmanaal

Brand developed for a mortgage company.

Availent Financial Page 34
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A financial consulting and brokering company.

Palladium Page 35
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JAKE’S NUSHAGAK

 SALMON CAMP

The identity for a fly-fishing camp in remote Alaska.

Jake’s Nushagak Salmon Camp Page 37
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THE SAN LUIS

ON GALYESTON ISLE

The identity for a Cynthia and George Mitchell resort hotel and
condominium project on Galveston Island’s seawall.

San Luis Hotel Page 39
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San Luis Hotel



Cynthia and George Mitchell took a dilapidated warehouse on Mechanic Street in Galveston’s Strand area and turned it
into a jewel of a hotel. We developed The Tremont House Hotel’s brand and all its in-room materials to bring back the feel
of the Island’s early maritime days.

The Tremont House Hotel copy Page 41



1Sla

e

A resort property in Mexico.

Isla Navidad Page 42
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Isla Navidad



The identity for Waterwood Country Club.

Waterwood Country Club Page 44






Heilth
uscum

JOHN P. MCGOVERN MUSEUM OF
HEALTH & MEDICAL SCIENCE
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VOLUNTEER
GLEANING
PROGRAM
SAN ANTONIO

FOOD BANK
PR O]JECT

San Antonio Food Bank Cleaning Project

Page 47



HOUSTON
RAND

(OPERA

When the Houston Grand Opera moved into its own theater building
in 1987, we designed a new identity for the company.

Houston Grand Opera Page 48
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Houston Grand Opera . Page 49



Our first major identity program was for Rice University.

Rice University Page 50






Midland

The identity for a safety glasses manufacturer.

Midland Optical . Page 52



RepublicConduit

ColmenaConduit

The common look for a portfolio of industrial pipe products.

Republic Colmena Page 53



We developed the brand for Donzis
Protective Equipment.




AQUMIN

|ldentity for a software developer.

Aqumin Page 55



Hamilton & Tuttle

Hamilton & Tuttle
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Cabernet Sauvignon
Imported by Hamilton & Tuttle, GB Ltd.. London, England & Houston, Texas
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The identity for a family of wines.

Hamilton & Tuttle Wines Page 56
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For one of the nation’s largest waste management companies, we refined and updated their image, then created style
guidelines to help the company create a consistent identity across North America and Europe. Included in our assignment
was the redesign of their vehicle graphics.

BFI Page 57



AQrOW

|ldentity for an agricultural corporation.

Agrow Page 58



ENCOMPASS

An umbrella company for electrical, plumbing and maintenance contractors.

Encompass Page 59



SIGNET
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We created an icon for Signet Corporation, a shipping and trucking

company, based on the classic form of a figurehead.

Signet Page
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BELLA 2’ TERRA

LANDSCAPE RESOURCES
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An identity for a landscaping service.

Bella Terra Landscape Resources Page 61






Over the years, Herring has
cultivated enduring relation-
ships with a long list of clients
from varying industries.

We look forward to hearing your story.

Contact Us

Herring Design

1216 Hawthorne
Houston, Texas 77006
Directions to our office

713.526.1250
www.herringdesign.com

Sales:
info@herringdesign.com

Want to get in touch? m Page 63
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