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It’s Your Story

Communication plays such a large part in any company’s 
success and you have to decide what story you want to 
share with your stakeholders. Corporate reports are a 
touchpoint that you can use to help convey your brand’s 
mission and vision. The purpose of any report is to share 
your brand’s unique story. We work with you to share 
that message.

ASCEND PERFORMANCE MATERIALS
2018 Sustainability Report

SCHLUMBERGER LIMITED
2019 Annual Report
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Plan time to plan. From the start, take the 
time to map out the process.

Involve the CEO early. It can be difficult 
to produce an annual report if you’re 
in the dark. The CEO sets the tone and 
direction for the company. Make sure 
they are a part of the decision-making 
process from the beginning.  

Plan for the online version of the report 
from day one. The digital version of the 
report should not be an afterthought, but 
rather an integral part of the planning 
process. 

Changes and corrections will occur. 
When setting a calendar, allow time for 
alterations, approvals, and corrections. 

Schedule the press time in advance.  
With the annual meeting date set, you 
can coordinate with the printer on the 
printing and mailing dates that need to 
be met to deliver your reports to you 
shareholders on time.

Building Your Plan

HERRING’S HELPFUL HINTS:













A Simple Story

The concept or theme of a report is the thread that 
weaves through the report to help the reader understand 
the company’s story. A simple, concise statement can 
help everyone approach the report from the same 
viewpoint. This idea can also be the starting point for the 
visual theme that will run throughout the report.  

SPECTRA ENERGY
2015 Annual Report

NOBLE ENERGY
2014 Sustainability Report
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CONOCOPHILLIPS
2015 Proxy Statement
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A Story Worth Sharing

We are not just a corporate report firm. We are a 
branding and design firm that has worked with our 
clients across many industries. We bring a wide 
range of experience to each report we work on. 
Your report needs to have the right balance of 
strategic communication and creativity. We work to 
bridge these two worlds into one cohesive story.

LNG LIMITED
2018 Annual Report

NATURAL RESOURCE PARTNERS L.P.
2019 Annual Report

EOG RESOURCES
2019 Annual Report
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SCHLUMBERGER
2018 Global Stewardship Report
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Your Reports Have More 
Than One Audience

Your annual report isn’t just for investors. It’s for your 
employees who want to hear from the executive 
team about the achievements that were made and 
the upcoming goals to be reached. Your sustainability 
report isn’t just for corporate analysts, it helps to share 
your company’s relationship with various communities. 
It’s also a great recruitment tool for those who want 
to understand your company’s purpose. All of these 
reports have multiple audiences and should share a 
singular brand story that is unique to your company.

BAKER HUGHES
2017 Annual Report

WASTE CONNECTIONS
2017 Sustainability Report
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Who is coming to the press check?

How do I get in touch with them? 

Do you have a press schedule?  
Most printers print around the clock, 
seven days a week.

How many people and how much  
time will stakeholders need to proof  
the report?

Who, from the printer, is responsible  
for quality assurance? 

 

At the printer, who will be available  
to make quick decisions that may  
involve plant-wide scheduling or  
cost adjustments?

How much time will it take for each  
press check?

Press Checks

HERRING’S HELPFUL HINTS:















OGE ENERGY CORP.
2015 Annual Report
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The way reports are viewed and distributed is evolving. 
Depending on your audience, you have several options 
available to you. With advances in printing technologies 
and digital development you can now customize your 
reports with even more detail.

Our clients now have the opportunity to reach their 
stakeholders through multiple channels. We have  
used a combination of print and interactive reporting  
for several clients that allow for a greater reach. 

SCHLUMBERGER
2019 Annual Report

NOBLE ENERGY
2015 Annual Report

Your Report for  
Today’s Audience
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Herring is a Houston-based creative agency 
that believes in sharing stories and building 
brands through inspired and thoughtful design. 

For over 40 years, Herring has helped our 
clients craft stories across traditional and  
digital platforms that connect and inspire 
their audience.

Douglas Timmermeyer
DESIGN DIRECTOR, STRATEGY

Shane Pendergrass
SENIOR DESIGNER

Debbie Moss
ACCOUNTING, OFFICE MANAGEMENT

Stephen Herring
PRINCIPAL, BUSINESS DEVELOPMENT

Annie Stuckey
JUNIOR DESIGNER

Stephen Starr
DESIGN DIRECTOR

Our Purpose



We look forward to collaborating with your entire team in 
helping to develop your report and share your story.

TALK

hello@herringdesign.com
713.526.1250

NEW BUSINESS

Stephen Herring
sherring@herringdesign.com
713.526.1250

HerringDesign.com

VISIT

1216 Hawthorne St.
Houston, Texas 77006

CONNECT

      

https://herringdesign.com/
https://www.instagram.com/herringdesign/
https://www.behance.net/herringdesign?tracking_source=search_projects_recommended%7Cherring
https://www.facebook.com/herringdesign
https://www.linkedin.com/company/90866/admin/

